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OVERVIEW: This course introduces the fundamental concepts of marketing, with an emphasis on in-depth 
analysis of the influence of changes in the economy and global marketplace, trends and issues, and the impact 
of technology. Students analyse the buying patterns of various consumers, and the effect of marketing 
strategies, and engage in marketing research. Students also develop and present a marketing plan for a specific 
product. 
 

 
TOPIC 

 
DESCRIPTION 

 
Marketing Fundamentals ● Describe the process by which goods and services are exchanged; 

● Explain how marketing influences consumers and competition; 
● Demonstrate an understanding of the importance of marketing research to a 

business and how information technology can be used to obtain and 
analyse marketing - related information; 

● Analyse marketing strategies used by organizations in the not - for - profit 
sector; 

● Compare the factors that influence marketing methods and activities in the 
global economy. 

The Marketing Mix ● Explain the stages of product development; 
● Explain the factors involved in the pricing of goods, services, and events; 
● Compare a variety of distribution strategies and the logistics associated with 

them; 
● Demonstrate an understanding of the strategies involved in the promotion of 

goods, services, and events. 
Trends in Marketing ● Explain the effects of new information technologies on marketing strategies 

and consumer trends; 
● Identify and describe various environmental, ethical, social, and legal issues 

that affect marketing activities; 
● Demonstrate an understanding of the potential for participation in the global 

marketplace; 
● Summarize, on the basis of computer research, career pathways in 

marketing. 
The Marketing Plan ● Explain the process of developing a marketing plan; 

● Develop a marketing plan for a good, service, or event; 
● Analyse the uses of a marketing plan. 

 
 
 
 
 
 
 
 
 
 
 
 
 

 



EVALUATION: 
 

 
TERM 

 
FINAL 

 
Student work and performance will be assessed and evaluated upon the 
curriculum's overall learning expectations for the course. 
When work is assessed, comments will be made on student work as 
feedback to support the student's ongoing learning and improvement. 
Examples of assessment may include observations, informal quizzes, 
rough drafts of assignments, homework, presentations and class 
discussions 
When work is evaluated, a level or percentage grade will be assigned 
to student work according to a rubric or marking scheme. Examples of 
evaluations may include formal quizzes,  unit tests, case studies, 
assignments, presentations, summative tasks and a final exam.  

 
 
Term Work 70% 
(tests, quizzes, assignments, presentations, 
debates, etc.) 
 
Summative Task 30% 
(either exam or performance task) 

100% 
 

 
 
ACCOMODATIONS: 
 
The Social Science & Business Studies department makes every effort to accommodate the identified needs of 
exceptional students and will attempt to differentiate curriculum delivery methods, student modes of expression, and 
assessment methods as recommended by the student’s individual education plan (IEP) 

 
REQUIRED MATERIALS: 
 
Students will not be assigned a textbook. Instead, course materials are provided online via Google Classroom, email or 
paper copies. It is recommended that students have the required learning materials (binder, lined paper, pens, pencils, 
etc.) to ensure academic success.  
 
OTHER: 
 
Please see Student Planner for policies on punctuality, absenteeism, examinations, academic fraud, and other student 
responsibilities. 
 
COMMUNICATION: 
 
The staff at Osgoode Township High School is committed to the success of all students.  Students are strongly 
encouraged to seek extra help from the teacher, both in and out of the classroom when necessary.  Please feel free to 
contact the school at (613)821-2241 if you have any questions or concerns.  My email address is jill.macmillan@ocdsb.ca 
and our Google Classroom code is: jminzy 
 
 

 
THE BIG IDEAS 

 
● Marketing is more than just advertising - it is all of the processes that get a product or service to the 

consumer, including: product development; packaging; market research; branding; pricing; 
distribution; and promotion. 

 
● Two key groups that must be considered in any marketing decision are the customer and the 

competition. 
 
● 21st century marketing has evolved into a continuous two-way conversation with consumers, 

where the effectiveness of various marketing activities can be monitored in real-time. The decline of 
traditional mass media is forcing marketers to come up with innovative ways to reach their target 
market, and has empowered customers like never before. 

 


